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ұѝҞ

ѣ≤∆ᵛ ἄ ҈2003ẉιᾴ ḱљѝҠ҅֓ѝᵘחӟ ᶞַײṳᶊֿכ ᵘITᵚ Ԇᴺײַ

Â 2006ẉιἄѭMarket Probe ԇᴻₔⱶљטⱶ ԅרᵀӐҹӃ

Â 2003ẉιἄѭSPSSԇᴻᶈѧᶂᶊת￼꜠ḲṴᶋ ᵀӐҹӃψ

Â 2004ẉιἄѭSyngentaԅרṴᶋ ᵀӐҹӃψ

Â 2005ẉιἄѭGMIԇᴻᶈѧᶂᶊת￼ і ᵀӐҹӃψ

Â 2008ẉιѭMicrosoft ẈḠӠ ιấ ᴵἚ ḭἋ ֫ψ

Â 2012ẉιѭBASFấ ᵬ ַ ᵩ ╜ ψ

Â 2014ẉιѭBayerấ ֔ ᵩẖ ᵩ ╜ӌ ψ

Â 2015ẉιἔ ֔ ўҡҲў ᵬ ᵩᵬֹ֔Ἃ￼ԅ▓ Ἡ ὸẍ Ẉᴶψת

Â 2013ẉιѭᶂ Ҳўἔק֔ ᵩҦ Pad ת ψ

Â 2017ẉιẦṝ2,000Ѧ֔ Ҳў ӗ ᵬṴᶋ῞ ψ

Ҳ 

ַἾҵ
Ḡ
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Ỡҩַײΐז

ᶇ֓ѝᵘחӟ ᶞ Ẉҧѕױ ε

Ѭᶁ ұѝὝӖṳᶊֿכ ᵘITᵚ ΐז

1. ṳᶊֿכ ᵘᾎὊ 2. ITᵚ
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ṳᶊֿכ (─ᶸ ỳאָ 2005 -2017)

vs

ü ᶈἍῶḫᶊ ḻ ѧιῶ79%ῗḧớњḲ▄ ι21%ῗḧ

vs
ü ᶈἍῶ▄ ѧι61%ῗ Ḿ ￼▄ ι39%Ὴּכ ▄

 ҟvs

꜠ Ḧ

ü ᶈἍῶ￼ Ἒ ѧι68%ῗ֔ў ι23%ῗטⱶӠἴι ῶ

9%B2B 

5-6ү

ü ҡ2005ẉҨιљ₰╖Ṵᶋᵛ ԇᴻẦḊᵀӐιẈᶎ⅛ẉѭ ԇᴻḫᾼ

5-6ѦԅᶂớṴ



5

Ԅΐז јᾎὊכֿ ΐז α2004 -2017β

vs

ü ᶈἍῶᾭὯ֫‘ ѧι74%ῗṴᶋ ι26%ῗᾭὯ ιԎ

ѧᶽ ֫ῗḭἋҮӪ ֫ἆᴵἚ ḭἋ ֫

vs

ü ᶈἍῶ ѧι25%ῗẚ Һι21%ῗḧớ▄ ι54%ῗḧ ι

јᵃ￼Ἡ љḫᶊἚ ד

 ҟvs

Ὶ ҟ

ü ᶈἍῶ ѧι71%ῗ֔ў ι13%ῗטⱶӰẞ ι16%ῗԎ

Ҥ ў 

7-8ү

ü ᶈ ᴞ￼5ẉ ιѣ≤∆Ẉᶎ⅛ẉḢἄ7-8ѦṴᶋ ᵙᾭὯ ι

ҡώᾙֹ֒ἵᵓώҐι⸗ָᶈ֔ўᶽᾭὯ￼ᾠ іὊῶ῭ᶺ￼ᾛӐ
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ỳ ‒῞ᾎὊẒ

2,000Ѧ

֔ ᵬ

50,000Ѧ

֔ ᵩᵬ

100,000Ѧ

֔Ἃ

2,000 Ѧ

ₔᵀӐ

2,000Ѧᶽᶚ

ⱴᶋ

1,000Ѧ

ᶋᵙ ᶋ

3,000Ѧ ⱶ

ᶢᶊ

ῃ

Ⱶᵣ

і╤
ѧỌ

№∏
ᵗᴲѧỌ

Å ‾ ẓטỗ ἴι⅛ᴁẉ῭Ὰ1₭ψ

Å ᾭὯ◊χ ῶᵄᴅ ṝҺᵄᴅᵙᶾ 

Å ᾭὯ▐║χSPSS ClementineᵙṴᶋ

ü ױ Ȃ
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CATI ᵖᴱѦị

CATI

ᵗᴲѧỌ ----- CATI

Å Ẁӈᾭ χ

a. ῶ100ѦCATIẀӈᶹι ῶ ῊᴵҨӔּז￼ᶹảẀӈ100+

Å ҭ ᾼ

a. CATI ҭ ------- כּ њḲΰ ᵗᴲ ת

V Ὄᴺ ẹ ҈ ӌι ᴵ ἄוּט ἵᵓ

b. ᵃ ѧᴵ ἄ ᶹῘᴺ

c. ᵃ ѧᴵ֫ᾫῘ ᶺѦᶹῘᴺ

d. 100%ẹ

e. ώӗḭἋ ᵎ
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CAPI ⸗ ᶴ ט

ü

ü ί

ü ᾭὯḬ⁄

& DP

ü

ü

ü
Offline/Online

InternetInternet

ü ῀

ü GPS ᵝ

ü
╦ Pad
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EDM/SMS ᴦ & 

a) ԏᶵѦớק ҭᴧ ד

b) ώӗEmailԓḳ￼ᾰ ᴣ ֮

c) ⅛ṇῊ500,000Ṃ￼ᴧ ד

d) ώӗ ιἔẦι♇֨ιḢᾯ ￼⅝ꞌ֫‘ἵᵓ

e) ᵃἅҪ￼CRMẈᴶᾯᵀᵅι ￼ἄוּ ‰▐ᴅιẊᴧ EDMιẊṄḭ

Ἃᴦ ӡỤ ᵻẈᴶ

f) ᵃѧᶂᶂԓ Ἃ ￼ ḄᵀӐιᴵ Ӡ ḧ￼ ҭ ꞌ

a) ԏᶵѦớק ӡᴧ ד

b) ⅛ṇῊ50,000 ӡᴧ ד

c) ώӗ ἵᵓ

d) ᾟὙᴥᵇ ӡᶴת

e) ᴵὟḭἋᵻᶶᵙ Ӿ ḧ￼ ֱιᵙḭἋ Ҋט

f) ᵃἅҪ CRMẈᴶᾯᵀι ἄוּ ‰▐ᴅιẊṄḭἋᴦ ӡỤ ᵻẈᴶ

EDMᴦ ג

SMSᴦ ג
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Online Survey ᶇ כֿ

a) ⁞Ὧ ￼♄╗ online  ᴒ

b) ᴵ Ὅ20ᶺѦјᵃ￼ ᶚ

c) ᾟὙᶃⱭ  ᶺ ᶺ ԓḳ

d) ⁞ὯḾׁ ￼ ҭε ᵙ֫ᾟ ζ

e) ӂ ᵙטỗᵻᶶ

f) ᴵ ᶶӔּז￼ /‰

g) ᵄᵙױ 

h) ɋᴱὶᴩ ḧᾭ ￼ᵻᶶ

i) ᾟὙᶺ јᵃ ⱱ ￼ׁ ᵙᵅ

Online Survey
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ỳ ∫

QC
ίֺ

ѧỌᶡ χ

ÅὟתᶟ֫ἥᶡ ᴿᶊҦתᵬ

ÅώӗѧỌᶡ ￼ẹ

Åώӗᶡ ⱱ ᴒι├῎ ѧ ├Ỵ￼ᶊΆ

ÅḾἍῶᴠљἄᵔ￼ ў ᶡ

Ṁ / χ

Å Ḿ Ἒ Қᵔι Ṁ

ׁ1-2Ұι Ḿ ӮḄṇ

ẙίֺχ

Å⅛҇ᶾ∆ἵ ẙ

Å⅛Ѧ Ḣἄᵅι Ṁ ᴏḬ ᴒ

ᴧא ᴣῊ

ᶶ⁄χ

Å ᴒ 3̂0β҇₭

Å20%ּכ ᶶ⁄

Å10%ẹ ᾭὯḾ⅝ᶶ⁄ιԓḳῗᵋ

ÅẹԄ ₅ ӠᾭὯ⃰

ẹ /ὀⱢ ∂χ

Å 100% ∂ẹ

Å100%ὀⱢ
ᶠ

גּ▓
Ẹ

ᶵ–
ὔֹ

ḿנּ

ẘ
ὔֹ

‟ ֯

ίֺχ* ῗ ḾᾯѦ Ἒ ￼ḫῊίֺψ

* Ἒ ѧ￼⅛Ѧℓ ίֺֹӈιἑ Ӡ ῳ ￼ᾭὯ
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ḬỦ╤ổẘֿכ

ғᵝᴣץ ḭἋ◑Ỵẙ

Ṵᶋ╗טῶᾦớ ӂ

ᵬῸח◑Ỵẙ

ḭἋ◑Ỵẙ
Customer Satisfaction Research

ẍᵓᴣᵝⱲẻ
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֓ ᵨ╕ כֿ

֔ ᵩ▓
Sales Channel Research

֔ ▓ ￼ᾯᵀᴣԒẊ ▓ ַᾤ Ἒ ӂ ֔ ᵬ ᵩ ד

ü ￼χḾ ᵩᵽ ᵔṪ

ᵀ ӂι ‛ѭҲў

▓ṖḾת ᾯᵀᾛӐιώӗḢ

ᾯ￼ᾭὯᾟ ᴣἚ ӘὯ

üἚ ΆẪχ כּ

ü ￼χԅ ҃ ᵙ ҅

Ḿἐ▓ ַᴧᾣ￼Ἒ ừ֙ι

ᾠ Ҁ Ү ᴆ֧Ү Ҁ

ᴆ֧ ẓḕᵙӞ ᾭὯ

üἚ ΆẪχּכ

ü ￼χḾԅᶂ /Ṵ/ᴟ ♇

ᵬ￼ᾯӌ ᵩḫד ι҃ ᴔ

Ḳ ᵬ￼Ṯầớιᴿᶽᴔᵬ￼

ᴭ Ұ ẊḾ҃ ▓ ᴣ ₲

∂

üἚ ΆẪχּכ
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ᾎὊ ɆҠҏᾮᾎὊẤ ḬỦ ֪

ḬỦ
ҭө ֪

—Ὂ
ḬỦ
ҭײַ
ө
♅₦

֪

ᶼḬỦ

Ѧ ḬỦ

ṆḬỦ

ẔṕḬỦ

5-15%

15-40%

40-70%

ḬỦ 5%

70% -100%

ḬỦҭө ♅

ḭἋҮӪ ֫χ⁞ὯḭἋḾҲў￼ҮӪ Ꞌ
ẙιḾḭἋ ӌ ￼ ֫ḧӈ

ᴴỳ
ḬỦ ֪

ᴵἚ ḭἋ ֫χḾҲўῶҮӪ￼ιᴵ ֹ￼ιᴵּז
҈ḧѲᾺḭἋ ӌ￼ḭἋ ֫



15

Ỡҩַײΐז ɆITᵚ

ᶇ֓ѝᵘחӟ ᶞ Ẉҧѕױ ε
Ѭᶁ ұѝὝӖṳᶊֿכ ᵘITᵚ ΐז

2. ITᵚ
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֓ ᶼᾎὊẒ

ῃ ῾ Ὲ ῃ ῾ ֟ ᵬ ῃ &

ü ҡ2012ẉẦḊᾠ ᵙấ ֔ў ᶟ￼ԅᶂᾭὯӡỤ

ü ֔ Ԑץᵍ2,000Ḳ֔ ԇᴻ 70 Ẃ Ӑⱶ￼4,000 פֿ ḱ 6,000ᶺ ֔ ғᵝεᵍץ ᶃᾰζ

ü ק Ԑץᵍ2,000ᶺ Ӑⱶ ι4,000ᶺ ק ғᵝι2,000ᶺḲק ᴔḲ

ü ѣᶽᾭὯḔԐι ḫאᴥᵇ ᵙᶃⱭᾆ
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ἆῠấᴦ ג

ITᵼ

ׁ appẦᴧט ᵅᴶᾭὯẓẦᴧ H5 Ầᴧ Ṫ

RiversњўἩ ᵽ ⁞Ὧᶂ חҲў￼ўק֔ ∂ιώӗўח Ầᴧᵙ ᶹץῸח
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6ᶼ Ғᵜ

6ζ֔ ▓ ᵙῳ ḭἋ
Ἡ ὸẍẈᴶ

2ζCRM ת PadḭἋ 3ζ ⱶᾳּך ᴣḬἥ 1ζת ᵬ ַ ת

4ζҊטẪᶊᶃṝ 5ζ ╦Ụ ᴧ

֔↓App

ᴆḲ ת
Ҳў ת



19

1. ᵫ ֶ Ᵽ

ᵩᵔṪ

ᵀӐẈᴶInternet

ₔӠғᵝ ת

ԅ

Ḥ

Å Ḥ
Å Ḥ
Å ≠

Å Ҋ
Å

Å ≠ ꞉
Å

╠ ᵀӐẈᴶ

ᵀӐẈᴶ

ᵬ ַ ת
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1. ᵫ ֶ Ᵽ

ῼ ҇ῼ ѕῼ ᵺῼ

1. ấ ׁᴶ ι

ᵅᴶᶴת￼

‗‟ת

2. Ḿ ᵬ

  ί

3. ᴿ ᴅӮֹ

ᵃℓḫῊᶴת

4. ֧ẓӡỤᴣῊὸ

ᵬ

1. ᵬάӡ

ᴣ ת

2. άӡ῾ ₲ ᴅ

ַίֺ

3. ⱶᾳ їᴅᴣ

ᴅᶴת

1. ᵬᶪἵ ᵩ

╜

2. ״ ᵬ￼

ַ ₩Ẫιᶭ

ז ╜֝ ꞌ

ᾭ

3. ᶭזӞ ת

ḾӞ ᴅ￼ᶴ

ᵙת

1. ҡ2013ẉі ҨιᾯѦ Ḡԅᴵ ιῂἩ ҆ᾥᴧּוιᾛӐ ӝιệֹẍᶽ ᵬᵙḭἋΆ￼ ᴵ

ᾭḔזּ .2 ѿזḸΆẪ Ӡᶈ Ґ῏￼Ḡԅớι ᵀ500ẶҲўḾIT ￼Ḡԅ ת

ᴦṜײַ

1. ַ ו

2. Ңẓẓḕ ᴣת

ἵ ו

3. ᾭὯҨᶃ

ΆẪḫῊᵒא

4. ᶽת ṇתᶊᶟ

♄╗ ו



21

2. CRM Ᵽ PadḬỦ

CRM ת PadḭἋ
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2. CRM Ᵽ PadḬỦ
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3. ◓ᾔⱷ ᴢḫἂ Ᵽ

18.00

ᾝ̔2,000

69.00

ᾝ̔3,400

WiFiᾟ

98.00

ᾝ̔800

1200.00ᾝ

̔620

´₴

108.00ᾝ

̔1,200
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ẩᶉᶂṜח҉ .4

ü ᶈ︣ẙᶊᶃіιҊטṝ ₔԐ ғᵝѧỌᵙғᵝּזἋ

ü html5זּ ẦᴧἩ ιᶈἐ  +PC ιᾺғᵝᵃℓᴧṵі
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ẩᶉᶂṜח҉ .4

ü ♇֨ṟѠ ￼• ₔԐ ιṝ ֔ἋχᾺғᵝ ḾⱢᶃᵙԏӌᾦ‛ᴠᾭ

ü ᾟὙғᵝҟ ￼ᾘᾣ


